
Identity challenges/opportunities in the banking world
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Building Identity Businesses

Identity
Unique

Identity

• protecting you

• protecting your 

family

• access to 

services

Protecting the 

public:

Making life 

easier:

Different types of identity 

businesses, but all need to:

• Develop a compelling, win-

win proposition for 

customers

• Deliver added value and
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family

• protecting your 

community 

• Deliver added value and

value for money

• Safeguard privacy to build 

trust



Philip McCarthy-Clarke

VocaLink

Is online identity best solved as a Is online identity best solved as a 

community or competitive challenge?

How can banks turn consumer and 

corporate authentication from a cost into 

an asset

Is centralised trust a ridiculous notion? 

Are there any organisations left who 

consumers trust enough?
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Understand where identity is neededUnderstand where identity is needed

Delivery of a service not identity

Minimise new hardware, it’s always a 

barrier!


